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members’ interests, NASS will make representations
to the appropriate Secretary of State.

Peter Corfield, Director General, believes one of
the key strengths of NASS in recent years is its abil-
ity to provide members with key market data. This
has become a vital part of the service, particularly
given the economic crisis of 2008 when volatile
steel trading contributed to the crash. Today, NASS
provides members with accurate, timely and repre-
sentative statistics and other relevant data specifical-
ly for the steel stockholding market. 

This can include trading summaries such as
monthly statistics on stocks, receipts and despatches
across all the key product sectors, business trend
surveys including members’ views on prices, stocks
and market growth, and a Profilers Activity Index.
NASS also provides quarterly steel import statistics
and forecasts on trends in demand and consump-
tion of steel.

Other benefits for members include a forum to
discuss issues and exchange views and information,
and creating networking opportunities with key
players in the wider steel industry. And through reg-
ular interaction and an easy-to-use website, NASS
keeps members fully up to date on relevant busi-
ness issues, information and surveys covering health
and safety, training and development, transport,
human resources, employment law, credit control,
and finance.

Peter Corfield says it is important to keep mov-
ing forward. “Like any trade association, we can’t

afford to stand still. People look at associations, par-
ticularly in the current economic climate, and say:
how do I get value for money? By joining with this
organisation, what’s in it for me and how can I
enhance my business by being a member of NASS.
So it is paramount that we are in tune with the
needs of the members.”

Looking ahead, while health and safety and envi-
ronmental awareness will, quite rightly, continue to
be on the agenda, Peter expects NASS to look at how
members can optimise their operational procedures.

“It is an area we have looked at in the past on a lim-
ited basis, but now is the time to enhance our sup-
port for the operational side of the business. Most of
our forums tend to be geared towards commercial
goals, but we must look at how we can operate more
efficiently. How can we maximise potential?”

There’s certainly a renewed confidence in the
sector. “The NASS membership is a good barome-
ter of UK manufacturing because we supply every
sector of British industry and we have a good idea
of how each is performing,” remarks Peter. “The
media only like to focus on doom and gloom, but
the last few years that is not reflected in our mem-
bers. Although there hasn’t been huge gains recent-
ly, our membership is not seeing the demise of
British manufacturing as the newspapers would
have us believe.” 
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T
he National Association of Steel
Service Centres (NASS) was origi-
nally founded in 1928 to represent
and promote the interests of the
steel stockholders industry. Today,

as the only association covering the whole of
the UK steel stockholding industry, NASS sup-
ports the endeavours of its membership in
their vital role in the supply chain from pro-
ducer to customer. Supplying steel to the UK
manufacturing industry, members handle in
excess of eight million tonnes of steel each
year, with much of it going into the construc-
tion, automotive and engineering industries.

Through the association’s fifty-strong members,
NASS has links with every corner of British industry,
supplying all sectors. It is therefore uniquely placed
to measure the performance of UK industry and
regularly reports to the Bank of England and HM
Treasury on behalf of its members who oversee col-
lectively £3 billion of business every year. This also
allows NASS to ensure the important role of 
steel stockholders in the supply of steel products to
the UK market is recognised. Indeed, where
Government policy is likely to have an impact on

“THE MEDIA ONLY LIKE TO FOCUS ON
DOOM AND GLOOM, BUT THE LAST
FEW YEARS THAT IS NOT REFLECTED
IN OUR MEMBERS” 
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